$25,000 TO WIN; PLUS $3000 TO WIN NON-QUALIFIERS RACE
DG = n G IR Y

Anril 13-14, 2012 / Raindate April 15
gy ), § _ COMMONWERLTH 100

Bity - ip 1. $25,000 14. $2,200

2,412,500 15. $2,150
Phone # ol CellPhome® 3.% 7,500 16. $2,100
Married single Spouse's Name 4. % 6,000 17.%2,090
social Security Numher g g g,ggg %E. E,g%g
BSEEI. == 7. < 3800 20, $2.060
cat oo 4% 2 B
Car Number Car Dwner \ = 1 10.%$ 2,600 23. $2,030
Team Name 11.% 2,350 24, £2.020
Chassis Make Model 12.% 2,250  25. $2,010
Engine Builder = 13.% 2,225 26. $2,000
RUMBLE ON THE RIVER 30
EF.“E.“ IH"'““"'": Top 24 cars that don't transfer to
| r———— = - _ A-Main eligible to start
2] 1. $3,000 14. £300
1 2. £2.000 15. £300
a 3.%1,500  16. $300
51 . — 4. 51,200 17. £300
5. £1,000 18. £300
ALL REGISTRATION FORMS AND 1099'S MUST BE FILLED OUT TO BE PAID g g ggg 53 ﬁgg
Aio-aie fo0 - By April 1, 2012, 5150 per car 8 ¢ 00 21. 300
(ncludes driver two- day pt pass) 9% 500 22.$300
Adtar sl Ul 2ie ) F 95 $200 per car plus 11.$ 300  24. $300
- $50 12§ 300  25. $300
II'I'HHIHI gday pit pass 13.¢ 300  26. $300

ADVERTISING AND PROMOTION RELEASE: Virginia Motor Speedway, its duly

authonzed agents and assigns, may use mu name, likeneass and performancea -
including photgraphs, images and sounds of me andfor any vehicle(s) with respedct to HIII E"TI I!s T..
which | compete in Virginia Motor Speedway promoted events, in any way, medium

material (including but not limited 1o broadcasts by and through television, cable Commonwealth 100 Entry

television, radio, pay per view, closed circuit television, satellite signal, digitial signal Virginia Motor S.pgedway
film produdclions, asdio lape prodcutions, transmiissions over the intemel, public and 4426 Tidewater Trail
privale anline senices authorizeed by Virginia Motor Speedway and the Ihke for Jamaica. VA 23079
promating, adverdising or repoding any Virginia Molor Speedway all rghts themela r

for such puposées) provided, howeawer, that | shall retain the exclusive use of my name,

picture, and likenass in conneclion with product endorsements and the sale of products,

services, concassions and merchandise.



